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DBA Foster Klima & Company, Inc.

What we Do Since 1860, we have been helping our clients midigate financial risk and
accumulate wealth.

Our Philosophy/Mission Statement

"Foster Klima's vision is to inspire and empower caring, responsible individuals to take
control of their financial futures and build more spendable weath."

Top 3 concepts to communicate through your logo
1. History

2. Innovation

3- values- Integrity, Passion & Caring, Commitment, Accounability, Truth & Car
Target Audience

Individuals/Couples with family incomes of $150,000+, houses, cars, kids, ...
Business owners of profitable businesses

Styles that we are attracted to: River, \Water, Simple, Regal, Powerful, Classic
Wordmark (Please list examples of brands you are attracted to, does not need to be in the financial

industry) A wordmark consists of the company name in a stylized typeface and may include a small
graphic or abstract element.

Pictorial Mark (Please list examples of brands you are attracted to, does not need to be in the financial
industry) A pictorial mark uses literal or representative imagery to symbolize the brand.

Color Preference

Blue
Green



Circle each style category, 1 being the lowest - 10 being the highest
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Additional information:

4
GUARDIAN

The Guardian Life Insurance Company of America, 7 Hanover Square, New York, NY 10004-4025
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